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The Effect of The Marketing Practices (E-marking) through E-bay to Performance of
Small and Medium Gem store Entrepreneurs in Chantaburi Province
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Abstract

Obijectives of the present study were to study how to reach new customers and to maintain the
present customers by marketing practices (e-marketing) through e-bay to performance of small and medium
gemstore entrepreneurs. The research survey focused on the e-commercial small and medium gemstore
entrepreneurs (SMEs) located in Chanthaburi, Thailand. The sample groups were 71 SMEs owners, which were
chosen by Snowball sampling method. The analytical method was Descriptive Statistics; the frequency, the
percentage, the mean.The Inferential statisticsused in the study were t-test andF-test at0.05 and Multiple
Regression.

Results of the study showed that the marketing practice was totally at high mean value. The
highest level was at marketing database and interactive marketing.  The mean value of new customers
approaching was at medium level where that of the present customers maintenance was at very high level.
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